Introduction
Quotation being an inalienable feature of media discourse is widely used by a great number of authors time and again, as it helps them to solve a set of different tasks such as to state particular facts, making information more precise and vivid, to express indirectly one's attitude towards the quoted statement, to create a dramatic effect, influencing readers, and even to detach from what is claimed.
Consequently the analysis of this issue can be found not only in works of leading theorists (e.g. Prof. Galperin, Prof. Bahtin), but also in numerous publications of modern writers, who have carried out a great amount of research into structural, semantic and pragmatic aspects of quotation.
The fact that there are a lot of questions concerning a multifaceted nature of quotation, its place, role in a text and language peculiarities explains the existence of a great number of approaches and theories dealing with this notion. The textual nature of quotation accounts for the fact that it shares many characteristics typical of an ordinary text such as its structural, informative, indicative and intertextual nature, its directedness, intentionality and pragmatic value. (Galperin, 1981, p.18) 
Approaches to studying quotation
Thus three different approaches to studying quotation are acknowledged in modern linguistics: structural, communicative and linguo-cultural, they reflect main streams in contemporary discourse research. (Karasik, 1998, p.185) 
Structural approach
The representatives of this scholarly approach (M.U. Bulah, I.R. Galperin, K.N Dairova, , O.G. Moskalskaya) pay most attention to a structural aspect of quotation, studying interrelations between a quote and the author's text, classifying semantic constituents of an introductory complex and identifying main semantic types of quotation.
Quotation is regarded as a means of structural and compositional text formation, providing its logical coherence and cohesion. According to Prof. Galperin, being a tool for contextual text segmentation, quotation forms one of the basic text categories-its information value. (Galperin, 1981, p.52) Moreover, this approach presupposes studying structural and semantic features of quotation in line with its functional characteristics.
Communicative approach
The supporters of this approach (V.P. Androsenko, G.S. Salova, V.E. Chernyavskaya) highlight the idea that such characteristics of quotation as information value, modality, contextual meaning are closely connected with a communicative situation the quote is produced in. It is claimed that taking into account the influence of external environment on the interrelation between a quote and a text leads to a better understanding of a quote's communicative function peculiarities.
Linguo-cultural approach
The advocates of this approach (U.M. Lotman, Z.G. Mints, D. Meyer) consider quotation as a cultural sign, the sign of a quoted culture. Quotation, being regarded from this perspective, implies the analysis of background knowledge of an addressee, the awareness of important cultural, social and historical aspects of that language and the insight in its genre and stylistic peculiarities.
However, although a great amount of research into quotation is carried out, it is worth mentioning that it is mostly based on the analysis of scientific discourse texts, thus the notion of quotation in media discourse still remains quite incomprehensive and needs closer examination. Taking as its starting point the previous research of Prof. Aleshchanova into quotation in media discourse, the present paper targets at the descriptive analysis of quotes' structural types in English media discourse, paying attention to the borrowing of a quote's form and content in the process of introducing the quoted utterance into a new text, moreover in order to account for roles a quote might play in a sentence, the semantic analysis is carried out.
Quotation structural classification
Since quotation is really popular with many authors, it is quite reasonable that there are a great number of classifications, based on different criteria or characteristics of quotes. For example, Prof. Aleshchanova in her Candidate of Science Thesis " Quotation in media discourse" among other classifications, suggests grouping quotes according to their form, thus she defines the following structural types: full, reduced and segmented quotes. (Aleshchanova, 2000) Being under the influence of many extra-and inter-linguistic factors, which also determine quotes' semantic and pragmatic features in a new text, the structural aspect of quotation is assumed to be the most disposed to various modifications.
Based on quotes' structural peculiarities, the classification introduced in this paper is also intended to cover some questions pertaining to the correlation between a quote's content in an authentic environment and in a new one. It appears that structurally a quote can be expressed by a sentence (quote-sentence), a word combination (quote-wordcombination) and a word itself (quote-word). The quote-word-combination type is represented by a contracted part of a quoted text, the content of which is not altered. While this quotation type is not introduced by any words, it still logically fits the new environment, becoming a part of a sentence. The case of quotation in this type is apparent only in writing as quotation marks are used.
e.g.:
To help this timescale along, PF2 will introduce "a comprehensive suite of standard documentation", the report promises. According to the findings of this study, which are constituent with what is known about quotation, the quote-word type is the least employed by authors, while it is also claimed to be the most expressive one. Quotes of this type are inseparably linked with the text they are introduced in.
The Due to their logical incompleteness and syntactic dependence on a new text, the quotes of both the wordcombination and the word type are considered to be synsemantic utterances.
The correlation of language systems
One of major challenges when introducing a quote into a new text is the correlation of two language systems: the system of a quoted utterance and the one of a "text-receiver". On general grounds, three basic variations of this correlation can be recognized:
First variation-the general meaning of a quote remains the same in a new text. e. And the final one -the meaning of a quote in an authentic text and in a "text -receiver" is not identical. A quote's semantics (its semantic meaning and a meaning produced by a new context environment) does not meet the standards of a "text-receiver", in that case a quote is used as a kind of association or an expressive tool, for attracting readers' attention or even as a design tool, for making a piece of writing look attractive.
Numerous cities have set up a "happiness index" based on everything from the number of pollution particles in the air to subjective factors for measuring municipal ecstasy. (The Wall Street Journal, The folly of ranking national nirvana, December 4, 2012) Executives in technology, retail, marketing and other industries like to say that data is "the new oil" or, at least, the fuel that powers the Internet economy. (The New York Times, A Vault for Taking Charge of Your Online Life, December 9, 2012)
When choosing a kind of variation, authors usually target at creating a particular effect. It is a well-known fact that the quote is expected to meet the structural and semantic organization of an authentic text, the findings of the research suggest that in media discourse if authors break this rule when choosing a kind of structure and variation, they usually pursue a particular objective.
The study reveals that the first variation, which is usually structurally expressed by the type quote-sentence, is the most common one in newspaper articles due to the fact that many journalists resort to it for conveying particular facts or real words of a quoted person, which makes their piece of writing more precise and vivid. While the second variation type, being quite expressive, is more typical of newspaper headlines and used by authors to attract the readers' attention.
The third variation type along with the second one is also used for evoking readers' interest. By using quotes in the stylistic environment and a thematic context different from their initial one, journalists employ figurative language 1 , creating some specific effects, such as literary tropes 2 , which makes their writing more attention-grabbing and eyecatching.
Therefore any quotation has an additional semantic meaning, which is inherited from an initial language environment, where the quote is first produced in. (Shylezhkova, 1995, p.223 ) That language environment is always implicitly or explicitly reflected in a quote, introduced into a new context, creating an additional semantic meaning. According to Prof. Litvin, the understanding of that meaning may present some difficulties and requires that a person should be aware of the first language environment of a quote, where it got an additional semantic meaning. (Litvin, 1984,p. 119) It is also necessary to mention that intentional changes in reported speech and the influence of a new context environment may alter the meaning of the quoted utterance.
The analysis of quotation semantic features
As it has been mentioned before, quotation is widely used by authors for completing various communicative tasks, and the practice of quoting among newspaper journalists is becoming more and more popular. The extraction of certain utterances from one's speech and their introduction to a new context may have different functions, which were studied by such authors as Prof. Aleshchanova, Prof. Fairclough and linguist Nylund. In his article on the narrative functions of quotes, Nylund concludes that quotation in today's media performs a variety of functions: by using quotes, a journalist can validate, criticize, certify, evaluate the information, or even distance oneself from what is quoted. Quotation helps to make a story more alive, captivating readers and grabbing their attention. According to Nylund, quotes add a sense of presence, emotions and subjective experience to a news report. (Nylund, 2003, pp.844-851) In contrast to several other studies on quotation functions, which mainly dwell on pragmatic aspect of this question and build their classifications basing on the communicative meaningfulness of the quoted utterance or journalists' perspectives in employing quotes, the classification offered in this research is based on the one, given by Prof. Aleshchanova in her Candidate of Science Thesis " Quotation in media discourse", where she defines a "quote example", a "quote opinion" and a "quote substitute" type according to the functions utterances perform in a text. These functions are described as follows: a referential one, which presupposes supplementing with details the context environment, the quote is inserted in; a cognitive one, which refers to processing, learning, remembering, storing information and to expressing cultural experience of society and an informative function, which is used for carrying out particular communicative tasks in the process of communication. (Aleshchanova, 2000) This paper aims at analyzing the peculiarities of these quote types and their interconnection with other quotation characteristics observed in the article before.
The quote-opinion type represents the result of reality comprehension by a speaker and their reaction to it, and forms a basis for its further analysis by the author of an article. e. The quote substitute type is a contextually dependent utterance, which is structurally expressed by a reduced or segmented quote. The process of introducing quotes of this type into a text does not represent any difficulty and results in a cohesive narration. Moreover the usage of this quote type makes narration more vivid and in some cases helps authors to avoid being accused of subjective information interpretation. e. majority, November 10, 2012) It is generally assumed that all discourses and utterances are dialogical in their nature, they all carry some meanings based upon speakers' previous usage of the same words (Bakhtin, 1986; Linell, 1998) . According to CaldasCoulthard "No speech representation is objective or simply neutral". (Caldas-Coulthard, 1994,p.307) Even if a person is quoted word-for-word and an utterance is simply extracted from one context to another, a shift of meaning is still likely to take place. (Caldas-Coulthard, 1994; Linell, 1998) .
Needless to say, that to quote somebody is to manage "the words of others to convey and serve the purpose of the writer, giving a slant to what is said." (Calsamiglia & Ferrero, 2003, p.149) . In media discourse, journalists actively make use of quotations, trying to "control the way readers process and make sense of the report" (Teo, 2000,p. 14) . The findings of this research suggest that newspaper authors may alter the organization of a quoted utterance, trying to achieve desired effects, which in their turn usually determine the author's choice of a quote structural and semantic type.
Conclusions
Both the content of a quoted utterance and the way it is represented in a new environment play a significant role in verbal and written discourse. (Bakhtin, 1981) The process of citing presupposes that a new text somehow borrows the form and the content of a quote, where more attention is paid to a semantic aspect due to its predominance over a structural one. The findings suggest that quotation acts as a kind of mediator between two language environments: an initial language environment, where the quote is first produced, and a new environment it is introduced into.
Meeting the aim of this research, which was to analyze quotes' structural types and their semantic features in English media discourse, the paper systemizes common knowledge and provides a descriptive analysis of quotation classifications and their peculiarities. Moreover theoretical material is illustrated with real examples, which facilitates the understanding of the given information. Therefore this study provides insights into structural and semantic features of quotation and assists readers in perceiving and analyzing information given in English media discourse.
